
Stone-coated roof tiles

BUY LIFESTILE 

GET A PAINT VOUCHER WORTH  KSH 50,000

T&C’s Apply 



TERMS & CONDITIONS
LIFESTILE STONE COATED PRODUCTS REWARD SCHEME

Reward Scheme: Mabati Rolling Mills Limited (MRM) in appreciation of its customers is running a reward 
scheme for customers purchasing MRM Lifestile stone coated roofing products.
 
Duration: The MRM Tiles Reward Scheme shall run from 24th March 2026 to 24th May 2026. MRM, reserves the 
right to vary the duration of the Reward Scheme subject to the availability of the applicable products.

Eligible Participants: The Reward Scheme is open to Customers in Kenya who purchase MRM Lifestile stone 
coated roofing products. A Customer shall be the person whose name and details appear on MRM’s Invoice. 

Qualifying Invoice: A Customer shall qualify under this Reward Scheme only upon purchasing Lifestile 
stone-coated roofing products worth at least Kshs. 550,000 (VAT inclusive) under one single invoice issued 
for one single roofing project. For the avoidance of doubt: (i) Multiple invoices aggregating to at least Kshs 
550,000 shall not qualify under this Reward Scheme; and (ii) A single roofing project invoice shall not be 
split, broken down or otherwise sub-divided for the purpose of meeting the qualifying threshold. Where the 
value of a qualifying roofing project exceeds Kshs. 2,000,000 (VAT exclusive), the Customer shall be eligible 
for a maximum of three (3) vouchers, regardless of the total project value subject to approval by MRM.

Reward: Qualifying customers will receive a Kshs 50,000 Crown Paints voucher. The Reward is a 
promotional gift that cannot be exchanged for cash or other goods. MRM reserves the right to amend the 
Reward at any point. Crown Paints PLC shall be solely responsible for the redemption of all vouchers issued 
under this Promotion including validating and fulfilling all customer redemptions at its designated outlets.

Reward Redemption: Once a qualifying purchase is made, the customer will receive a confirmation slip with 
the relevant details.

Anti-Bribery: MRM does not require a Customer to send money, airtime or mobile money funds in order to 
participate or claim any prizes in this Reward Scheme. MRM shall not be liable for any losses or any damage 
incurred by any person who does not heed to this caution.

Data Protection: As part of the Reward Scheme, MRM may collect personal data and information including, 
but not limited to, images and photographs for commercial purposes including advertisements and 
promotions. MRM shall use the Personal Data for commercial and lawful purpose in accordance with the 
law. 

Limitation of Liability: MRM shall not bear responsibility for any loss or damage to a Participant, whether 
caused by self or a third party arising from: (i) Matters outside the control of MRM, its affiliates or its agents 
including but not limited to force majeure events such as acts of God, computer viruses, cyber security 
threats, power outages, restrictions affecting its business operations; (ii) Any technical failure or malfunction 
or any other problem with any machine, telephone network, system service provider, software or otherwise 
which may result in missing characters or information, an entry being lost or not properly received or
recorded;and (iii) Any acts of negligence by the Employees of MRM and/or any other service providers. 

Third Parties: MRM may engage third parties as part of the Rewards Scheme. MRM accepts no 
responsibility for the failure of a third party (including an authorized agent) to fulfil its obligations under the 
Reward Scheme.

Dispute Resolution: Any questions or disputes relating to the Reward Scheme or the Products shall first be 
channeled to MRM’s customer service team for investigation and resolution.  

Severability: If any term of these Terms and Conditions is held to be illegal or unenforceable, the validity or 
enforceability of the remainder of the Terms and Conditions shall not be affected.

Marketing Information: MRM may display marketing information at strategic locations, online and offline 
sites. In the event of any inconsistency between these Terms and Conditions and any terms and conditions 
printed or displayed on any marketing platform, the terms contained in these Terms and Conditions shall 
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